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Course Description

Credits A1asunes1a32in Course Description
s1e32 AU
Fundamental Courses
2602500 1.5 WAt UAIGIAR ATLLIUANTIIUNY Business functions; business
LUIAAFIAR 53113 A139LATILYRIAA LATHEAIRAST | planning process; business
Business Concepts uyumnﬁug’m LASHSANRATIRNA analysis; basic macroeconomics;

Augu basic microeconomics.

2603511 3 1.5 ghfuarununuagdflugsna Statistics and its roles in business;
mallaaaadtiiaseiu ﬂszmmmaoﬁagaﬁsﬁ@mnﬁnsmsm types of business data; data
&1U5UN1TUINIIEIAA daya mwymamﬂmﬁawfu gy | collection; introductory probability;
Introduction to Statistical WITALU Nugrufdtivauuiu s descriptive statistics; fundamental
Techniques for Business NAFADURUNAFIUNIRAR inferential statistics; statistical
Administration hypothesis testing.

51320119 AU

Required Courses

2600511 wwu 2 (Plan B) 1.5 AwadangsAalan nnsdadu Global business environment; cross
UszaunsaigsAalan Touusssu dszaunsaigsAassniing cultural thinking; international
Global Business Uszina MsvingsAalunainsening business experience; doing
Experience Uszine business in international market.
2600512 weu o (Plan B) 1.5 A/uF9IUGINA ANNSUARausaduan | Business ethics; corporate social
AFUSTIUGIAALALNTEN 2avavAns avAnsIiadzuAu N1TaY responsibility; social enterprise;
AOLASIN WuUNLNadI9AUAITIN field work for creating shared
Business Ethics and values.

Creating Shared Values

2601513 1.5 NTAULUIAARIUTLNITFIEIIUNNY Conceptual framework for financial
N9 IUNIANTLIEUY 1 Msdu sluuunazavAlsznauuaseu | reporting; forms and elements of
Financial Reporting I AU Wudauaysiansidiauvinty | financial statements; cash and cash

86 gnuilnsAuazaIduiy Juen equivalents; accounts receivable

AYLAE MIGU anAsuazalnsal and notes receivable; inventories;

fundwelinyuisundaliiwaane property, plant and equipment;

funiwelifisnau [dntinnseuas non-current assets held for sale;
cduane  Wudin yurg dssanants | intangible assets; accounts payable
wildunasnidunaratiadiu nuuay | and notes payable; loans; bonds;

A'lsagan a'la Al ou provisions and contingencies;

AL URINTUGIAAUTATUREFIAR equity and retained earnings;

W AENTIU revenues; expenses; financial
statements for service businesses
and merchandising businesses.

2601514 1.5 Guaamuluanansuiiuazasiasnu | Investment in debt and equity

N1551L9IUNIINTTLIY 2
Financial Reporting 1II
Co-requisite 2601513

WuaINU UL ENIINLAZAITIINAT
Wuasnuluys¥ntdasuaziunsiiu
U unudiadu ulfuwa nsuan
Wuuaznsnuu ilsdarudu
AugrunazAlsdaruliuan
adowduvinediianisasnu mMsiliu
Tasvaaniinditlan Jyaqnah
Walselainaswiinu MEEule
safalyd NTu3usals

securities; investments in
associates and joint ventures;
investments in subsidiaries and
consolidated financial statements;
treasury stock; share dividends;
share splits and reverse share
splits; basic and diluted earnings
per share; investment properties;
troubled debt restructuring; leases;
employee benefits; deferred income
taxes; earnings management.




Credits A1asunes1a32in Course Description
2601516 3 1.5 ununuasnsydeunuLazais Roles of cost accounting and
Aty dususnugIu ey dusuis ansanuunlssiandunu | management accounting;
Fundamentals of AUNUNAAAUTIURLHUNULINIT classification of costs; product and
Management Accounting WARATINEUNY ANMNFUNUSTZNTN service costs; behavior of costs;
Prerequisite 2601513 sunu Ysunar Aun'ls ssuusiunudu | cost-volume-profit relationship;
wils AMsingvisiunuiinanis variable costing system; cost
dndula vuissanaluaznisisefiuna | analysis for decision making;
AsUfideu msidainau budgeting and performance
FuAazau MsiLAsITUHENs evaluation; responsibility
ANLHUNUFILUAIURIUINULRY accounting; segment performance
UNUNAAIIANTaU analysis and roles of transfer
pricing.
2602502 1.5 Asda&1sN19NA Msladnwnialu | Oral communication; using body
AIRafINMIITIAUARY Asdass wmafiansintdua 386199 | language to communicate;
NN5LATINGATAY Tunstasansiasadluusunniens presentation techniques;
Business Communication 10017 Uszianuasanudaues negotiation approaches in
and Negotiation wnMlunsudvisanutaLe management context; types of
conflict; conflict management
approaches.
2602543 1.5 danuuTdsuasuidaigu Tusunsuy Linear programming, non-linear
MULUUAITILATITURINTY BilriBoidu uazldsunsuinuiulin | programming and integer
ns5Ian15 1 dgnsunsudaifeyyiniegsia programming models for business
Analytical Models for problem solving.
Management I
Prerequisite 2603511
2602544 1.5 ALULLAIADE AILLUAITIIRAY Queuing model; simulation model;
MULUUAITILATITURINTY ganunsal dnuuinsaan wag Markov model; game theory for
n53aNT 2 naefiandniunsudaifainig business problem solving.
Analytical Models for 8513
Management II
Co-requisite 2602543
2602546 1.5 NRENENITALTUNU NTAANWUL Operations strategy; product and
A13IANITNTTELTAUIIY AuAazuin1s N15IATITU service design; process analysis;
amnulatdaaulunis NLUIUNTT NMTIANTAUAN AT quality management; demand
waivdiu Operations FnnsuazaTnennsalalsad g management and forecasting;
Management for IILHULLUTIN NMTIILHUAIRING | aggregate planning; capacity
Competitive Advantage HAR planning.
2602547 1.5 wwdan13IansTdalniu nsiadia | Concept of supply chain
AsIansldadniu LAEIAUT NISLRANFOIUN NUURY | management; sourcing and
Supply Chain N3AsEANLAUAT NTIANTRUAIAY procurement; location;
Management AXY MsUIMIsAuNUBasidalniu transportation; distribution; supply
Co-requisite 2602546 ATIANTLULEY . chain cost management.
2602600 1.5 LAALRINaR{NALALI AR Concepts and theories related to
ATUITMTANIULREANY NWARNTINDIANTT UL599Ta AN organizational behavior; motivation;
1 LANAIYTENINNUARA WARNTTUARU individual differences; group
Team Management and AMZHUIURTNITUTUNSTINIIU NS behavior; leadership and team
Leadership daxsluavdnis MsusnIsAIN management; communication in
AALLEN - organization; conflict management.
2602604 1.5 LAALRINaR LAY UAT Concepts and theories related to

MSUTITNIWENNTUY I E]
Managing Human
Resources

Co-requisite 2602603

IUNUTAFIAIRY NTHITUILRLANS
Aatdan MsWaUNLarFnIUARINT
ATUTWITAIGAUUNY LLREANTUINNS

wWalfiiceru dayvnazuuiniouadla
TUNTUTMTNSWENATUY el

workforce planning, recruitment
and selection, people development
and retention; compensation
management and performance
management; problems in and
solutions for managing human
resources.




Credits A1asunes1a32in Course Description
2602651 1.5 wuIAniusIUAAINRLNE N5¥UIUATS | Basic concept of strategy; strategic
NsaanLULNRENT UIWITLEINKRENE ANTILATITU management process; analysis of
Crafting Strategy JANLIARaUNLUDN ANTILATIEN external environment; analysis of
Prerequisite 2602547 ANMURINNTOUAIAIANT AT organization capabilities, strengths
and 2604505 and InaaU INTAALTINALNE WUIAR and weaknesses; strategic thinking
2605512 NREYNDIIURNE methods; contemporary strategy
concepts.
2602652 1.5 AmuNUNRENEFAITUHIR A1 Strategic plan execution; leadership
AMsnaaNsgnITUH IR fuluansussnstldaunilas and change management; strategy
Executing Strategy msdsvifiunanislfifeunagng evaluation; strategic risk.
Co-requisite 2602651 mwmﬁu\nﬂoﬂaqmﬁ’
2603535 1.5 nsiszandadfianisdadulanig Application of statistics in business
matlanIgdn & uiunis 83113 N5IATITUANNAANALLAY decision making; regression and
UIN195513 gudutus A1sitazaynsulan correlation analysis; time-series
Statistical Techniques for nsIitAsgvidayantiy tnatinnig analysis; categorical data analysis;
Business Administration AnundsgtanuarnsInnau classification and clustering
Prerequisite 2603511 techniques.
2604504 1.5 TagiszavduasnITInn1sNITLIU Financial management objectives;
NANNITNITLIY ARIANULAZNITTEANNU AN5ILATIEK | capital market and fund raising;
Financial Principles JUNITLIU NNTIVLNUNITHU YRA financial statements analysis;
Co-requisite 2602501 aa9ldumunal Anuduiussynine | financial planning; time value of
mwmﬁu\mazwvamammu Asdszdiu | money; risk and return relationship;
YaAa@TnlLazasaInu valuation of debt and equity
securities.
2604505 1.5 AMSIUUTTINAUEUNY ANTILATZU Capital budgeting; project analysis;
ARENTNITNUY TAs9n17 Faaaaildu sunuuag real options; cost of capital; capital
Financial Strategy Wunu Tasvaadunuy ulaunanns | structure; payout policies;
Co-requisite 2604504 faLULNULTaU ATNETAUNUTURY derivatives and risk management.
ANTUIWITANNLR LN
2604671 . 1.5 LUIAAUDILATHSANRATILAZANT Economics concepts and
AT gANAasLINaNT Uszens NANATUDILATHSANRAOT applications; microeconomics and
AAN953A AAMAURLLATHFARATUNNAA A macroeconomics principles;
Economics for Business wuuaavadaeATINLRradIUTIN aggregate demand and aggregate
Management ulauannsiu AsAdY wazaala | supply model; fiscal and monetary
Co-requisite 2602501 1355015 UAT1 NNFAIATIEUNITHAR policies and foreign exchange
Laysunu lasvasvaaia naxfinn | market; production and cost
analysis; market structures; game
theory.
2605511 1.5 UNINuaEnininsaaalugsAa Roles and functions of marketing in
N153LATILUNITARA FAMEWIARDUNIINTARIA AT business; marketing environment;
Marketing Analysis wsgriaaIe NFILATU marketing analysis; industry and
AARINNTIN LAENIFILATIEUNTT competition analyses; consumer
wavtiu aszuunsaadulauag decision making process; marketing
HU3lam szuudssumanIvnIsaaia | information systems and marketing
wayAsITanNIsaaIn Ansnennsaiail | research; demand forecasting;
A AsudvRIuRaIa Nstdanaala | market segmentation; targeting;
tihnane LazA1T9E LKLY product positioning.
WA
2605512 1.5 ATNILNUNTRRNALEVENE naeng | Strategic marketing planning;
ATARIALNARTIIALAN fruilszaunisaain naadaued ;a1 marketing mix strategy: product,

Marketing for Value
Creation
Co-requisite 2605511

A2INWAAIINUIBLRLANTRAFITN
ATARALLULYTUINNT
ATIUUTEINIAUMIINITARIA ANT
AMLAUNWAITHAA

price, place and Integrated
Marketing Communications;
marketing budgeting; marketing
control.




Credits A1asunes1a32in Course Description
2602503 uwu n (Plan A) 1.5 ANURIAYUARZUNUINUAINTINE Importance and roles of research in
AsaanuuuIuItELNa WwansaadulaniegsAa Usstanuay | business decision; types of
nMsaadulaniegsia 1153398 ATEUIUNNTITE NTNUMIU research; research process;
Research Design for 27504550 ATaanuuuIuINe 38019 | literature review; research design;
Business Decisions Ll&aneainy MIWUITATIY sampling methods; research
Prerequisite 2603511 91Ul proposal development.
2602504 uwu A (Plan A) 1.5 Lﬂ%'aaﬁaﬁﬁ’mﬁamsﬁmﬁuﬂamaﬁjﬁa Research instrument for business
aslfiidn1sivenianis ANNQAGadLarANUNLTadauag decision; validity and reliability of
dndulaniugsia ir3adiiaide nsiAutaya ns research instrument; data
Research Practicum for Jirnzvitayauaznsadlsnana s | collection; data analysis and
Business Decisions tausavunsite discussion; research report writing.
Co-requisite 2602503
s1giztaan
Elective Courses
2600513 1.5 Uszifuilaqiiuniegsia syaunisal | Current issues in business;
As3ausAIndsyaunsal seauuIslunsAnatinefiideiedl executive level experiences in
7313 AMTAALTIINIAELRYRTIIRTTA AT visionary thinking; critical and
Learning from Business Famsmisul@auuias nsdans creative thinking; change
Experience Inadinisal management; crisis management.

2601518 1.5 wndauasuannisuadnisa#ains | Concepts and principles of taxation;
AsAEaINg unanAsuasnMsAEainsaudszaia | principles of taxation under the
Taxation S5 TeauiunBdulalcuaaa Revenue Code with emphasis on
Prerequisite 2601513 LRy EHYRAILAN corporate income tax and value-
added tax
2601519 1.5 LUIAALRIUANAITUDINATITINIUNY Concepts and principles of tax
ANTIVLHUAE NS MEAINT NRENTAITIILNUAE planning; strategic tax planning
vionaeng ansanulsznai)Ins Taawiua# | under the Revenue Code with
Strategic Tax Planning Wulslifyaaatazasyantiiu emphasis on corporate income tax
Co-requisite 2601518 and value-added tax

JrRannaun1sannis (Management)

2602505 1.5 AsulasnsitesevigsialigAanssu | Transformation of business analysis
ATWEIUILHUFTA n19§3A3 MTYsanNswinMIUnIe | into business activities; integrating
Business Plan gsAaliitiluunugsia Ansidantes business functions into business
Development Aanssuaasnilagsiasieg anstlinu | plan; linkage among activities of
urufsAaaivllsc&nana business units; writing an effective
business plan.
2602605 1.5 nsandulazasriin Amunune Leadership decision-making;
ATUILALAITRIIAVANT AaNudAYy uazavAlssnauuad definition, importance and elements
NiUseRnina Touusssuavans Usstanuavisiusssu | of organizational culture; types of

Leading and Creating an
Effective Organization
Prerequisite 2602600

a9ANT NTTLIUMSALIALAULAY
TuussTuaYANT ANTRTIARAL
TUUTTINDIANT AITHTIIURTLULNIE
Tuusssuadrns avdAnsnfilszdnana
{flR¥aifinacalnsgsivavans
sUuuua9ANT NMTAIATATIRITIVAIANT
ANTYTAIATLARZATUsEENUI Y

organizational culture; process of
people and organizational culture;
culture audit; creating and
embedding organizational culture;
effective organization ; factors
affecting organizational structure;
types of organizations; structuring
organizations ; integration and




Credits A1asunes1a32in Course Description
. coordination.
2602606 1.5 LAALRINaR LAY UAT Concepts and theories related to
MSUTWTNIWENNTUY I E] uswsvinennsuys L ivnagns strategic human resource
tivnagng AsRUMAMUNINENATUYRELNaN1s | management; human resource
Strategic Human FANT LUIMIINTUTUITNINENANT information for management;
Resource Management wurtnaldnagnsgsAadseianes | human resource management
Prerequisite 2602600 9 NMTAILNIUAINTT ANTRAAUIA approaches to different business
and 2602604 avrn1s AsuenagsAalusneilssineg | strategies: mergers and
LazNIsLUvAIUARIALTINUN e TY acquisitions, downsizing,
avANIT international expansion and internal
labour market segmentation.
2602607 1.5 wAauanaiAiadasiunng Concept and theories of
MINUIDIANT WeIUIaIANT 29TULUINTWERIUN organization development; cycle of
Organization 29AN3 AITILATILURIANT LD organization development;
Development nnsaandseauLianIsweaIun organization diagnostics;
Prerequisite 2602600 a9Ans Msdsytiiuman1swmiunadfns | organization development
and 2602604 ANTaanLUUaIANT ANNARaYILaY | intervention; evaluation of
a9Ans NMsIan1snstddaunilag organization development;
avAnsuuuilgsd organization design; organization
agility; managing transformational
change of an organization.
2602608 1.5 AnwazaaInNIUaIANITEIN Characteristics of knowledge in
AMTIANITANUTUAY wuImlunsianisainug business organizations; approaches
avANITLUINITIIEIUY waTulafddnsunisianisainug to knowledge management;
Knowledge Management sneaiazavalsznauuadasfnig technologies for knowledge
and Learning wrgnsIEUg wlunswWeiung | management; characteristics and
Organization 2IANTLUINITIIEUT elements of learning organizations;
Prerequisite 2602500 approaches to developing learning
organizations.
2602609 1.5 u,u'sﬁmLLasm'“a"aoa‘ja‘lumiﬁmﬂaswu Systems thinking concepts and
MsAaLdITTULEI NS FEUUGULUY JANTINEWA 21935 tools; systems archetypes; leverage
§31a gLviaundy uRUMWANUFURUS points; feedback loop; causal loop
Systems Thinking for ssunaaAuNaans nslszand | diagram; application of systems
Business AMsAaLtvszuulugsaa thinking to business.
2602610 1.5 uwAaNslsuLlensEIIUAITNNY Concept of business process
MsdFudg9nsELIUNITNIY 593 NSRIUNUNATZUIUATT improvement; process mapping;
8343 wAndY taaviiauasinatialianis | lean concept; tools and techniques
Business Process UFuilg9nszuiun1snegsia for process improvement.
Improvement
Prerequisite 2602546
2602611 1.5 ANTNILAUTATINTG TATIRTIIUDY Project planning; project
ANTUIUIT RTINS TAs9n1s Msszanalasens LU | organization; project estimation;
Project Management 3nA MTNILHUNINENAT AT critical path; resource planning;
Prerequisite 2602546 MIURNUILSTINAL AMTUEWITAIN budget planning; risk management;
and 2602543 L&E9 MIEAMINANNANIRUILAZANS | project monitoring and control;
AmuANTATINIT NslaTAsenis project closure.
2602662 1.5 avAlsznauIaINITLINaNUDY Components of global business
ANNEWINADUTITARTLAY gsfiaseaulan nstldsunlaslugid | environments; changes in world
1an WeliasegAalan naufnisal economic landscape; international

Global Business
Environments
Prerequisite 2604671

FEUNIUTLNA NaRHNITRINY
1aaasvanvilszing nsineianly
WIAFANUAIFIATLAUTAN IR

trade theory; foreign direct
investment theory; analysis of how
global business environments




Credits A1asunes1a32in Course Description
Tamauaraudavsagsia create opportunities and risks to
the firms.
2602663 1.5 wdaAmAunagnggsAasedulan | Concepts of global business
NagNEgIATEALIAN nsAaLdaniseind NRENENI5LENg strategy; country selection; foreign
Global Business Strategy ARAGWUTLLNA NTIANITARENT market entry strategy; global
Prerequisite 2602671 FLAUTANUALAIANT ANTINNT strategic management and
and 2602662 vy Tadgdnd nseann organization; operations
NTWHY NITIANTNTWENATUAAR management; logistics; marketing;
Aas75NTugIAasTTAUTan finance; human resources
management; ethics in global
business.
2602667 1.5 ATHANLHUTENAUNTURY Creating entrepreneurship and
anzidsznaunislu uinnssuluniiauniaasdnsauia | innovation in business unit or large
avANITHRTUInATIN g MIRILFBIUANNAARTIINITA corporation; promoting creative
Corporate wazuinnssuy Mswaurlasensiiia idea and innovation; project
Entrepreneurship and uinnssusauadnns amsdsyiduwa | development for corporate
Innovation Tasunsuinnssu amﬂmunssu innovation; evaluation of innovation
Prerequisite 2602500 AIANITLAYATYUIUNITVINIULNG projects; organizational architecture
f519uianssn MstuwWIsTINWmIU and work process that support
g3faluid msidianTlaesaiuayy/ innovation; incubating new venture
WusiiestNan1sa9gsNuinnssy development team; connecting
sponsors/partners for new venture
creation.
2602669 1.5 UNUINUDINITUIANT AREYNENIT Role of services; service strategy;
amsvamsiianuiludea 13017 NTAANLULAITUTNT AT service design; service process
Tunsuinng JiTgvinaraisdsuilsenszuiunis analysis and improvement; service
Managing Service 13A13 AaLaIwA1susn1s anutilul&a | quality; service excellence.
Excellence Tunisusnng
2602671 1.5 widiadaidnnsading 5303 Electronic commerce; electronic
ARENEFINAAIN R aidnnsafind 1AsegAatdNa N business; digital economy; digital
Digital Business Strategy AIANFINARINR MUULFIARGIANTR | business management; digital
ANTRAIAAIVIA ANTRaINTNIAIVIA business models; digital marketing,
Suazu'ladind AIFINEIANN digital communication; web
aanafauuliu nagnsnduindau analytics; web security; digital-
Taafdvia nguunauayzasssniu driven strategy; law and ethics in
550303 R digital business.
2602672 1.5 Aagnsldalniu nagnsnisinda Supply chain strategy; sourcing and
ARENENTIRNT T LARYIAUT NRENERUAIAIARY NRENE | procurement strategy; inventory
adnu AMsuudanarAITnsENadudl g strategy; transportation and
Supply Chain Strategy FnnTRTRUMAnaYTdalnIu AT distribution strategy; managing
Prerequisite 2602547 aanuuuTAsvznaTdadniu information for supply chain; supply
chain network design.
2602673 1.5 mmn'mLﬂonauvmﬁmmmsﬁmeﬁaﬁmm Strategic role in sourcing and
ATiadainuidunagng ATTIIUATIRdadAN ATdnaLdan procurement; sourcing and
Strategic Procurement ANNRELDATURLAITIAANT procurement process; supplier
Prerequisite 2604671 ANuFuRusAudwwaraaas ns selection and supplier relationship
Indiaseninvlsuing nagnsluns management; international
Andaianm purchasing; strategy in sourcing
and procurement.
2602674 1.5 wUIARAITETAILLLLATANTINRaY | Concepts of modeling and
NSRIMILLULRENNST ga1un1sainiegsnx answalueILuY | simulation for business; model
ERELNG ARG RN ASLALLAYLATENADYR NITRIY development; data collection and
§503 Tisunsumaufitmasgviiussuunis | preparation; computer




Credits A1asunes1a32in Course Description
Prerequisite 2602544 AaagaauniIsal n1siisguauay | programming for simulation
and 2602546 AMsanaasdaIun1sal nsuliuilge systems; simulation result analysis.

N3LUIUNITNIVEIAR
2602675 wnAaLAmAusTuINuNUNIWeNns | Enterprise resource planning
NNFIIUNUNTNENNT AVANT ANURAYUDITZUL system concepts; importance of
avAanslugsfa msaumﬁl,?’.’m.ulsmm'ﬁ“tuaoﬁns integrated information systems in
Enterprise Resources nsELIUMAsWAREMINMMINEIATUSTUY | an organization; business processes
Planning in Business da15A nsdeyd ASIU NISIAANT and functions in ERP system:
Prerequisite 2602546 niwennsuY el mTiadaiau ns accounting, finance, human
WAG LAYAITUE resources management,
procurement, production and sales.

2602692 1.5 nsaddsatlan wazuuivendana | Discussion of problems and
duuurnsianssuala ansnisualatfagrlunisinnissiu strategies to solutions in
Seminar in a3 contemporary management.
Contemporary
Management
Prerequisite 2602651
JrRannauain (Statistic)
2603540 ‘ 1.5 AR ANNluLluay 8nle Risk; uncertainty; hazards; risk
ANTUIUITANLR LY LFINAY NTTUIUNITUIMITAINY management process; identifying

Risk Management
Prerequisite 2603511

LE9 ATTEYUAYAITILATIEYINIEAIS
aziilu 2auATHANTENLAAIAIN
(&89 NTAAURUDIANNULEEY 55537
1NAYANTULRZNTITUIWITANNLALN

and analyzing the likelihood,
magnitude and effect of risk; risk
responses; corporate governance
and risk management.

Jadannauniswiu (Finance)

2604633 1.5 AneUzUAIRAIANIANTWE NTla Characteristics of securities
BANNITNTILATIEUNTS LRANNTNELRLEUNUNITYIN markets; securities trading and
RINU §30550 NsUBMIsAgUUANNINE LR | transaction costs; portfolio
Principles of Investment NNTNTEALNTAINY LULIRDINT management and diversification;
Analysis AnuasIARUNSWE Junfgiunag asset pricing models; efficient
Prerequisite 2604504 aaanddszdnanin n1simsgiagy | market hypothesis; equity analysis
and 2604505 g nuuasnsdssifivyani nns and valuation; portfolio
Uszifiunanisentiivouuadngu performance evaluation.
nanniwe
2604634 3 1.5 AsIEITaUNUSLRTARNAAYWUS Derivative securities and markets;
M5ItATIEUNITRINUTY wuudNaaInsAIMuATIAaal T option pricing models; forward and
&9 Jyanasiisauazdyaniaasd futures contracts; fixed income
Advanced Investment mwmsm‘tmﬂr;l"l,mmml,a”mmmaa securities and markets; bond
Analysis ms'\msmusmvlmmm AsUseidiu valuation; bond rating; term
Co-requisite 2604633 uamwamﬁmsuu nMsiInaduduuay | structure of interest rates.
A&l Taseasvdaneanids
2604635 1.5 FTUUNSLIUTENINUSEINGE International monetary systems;
AsdusznInvdsying aanssziiunaznszuIunsdiuda | balance of payment and adjustment
International Finance daiuadauaniddau Wau'ly | process; exchange rate
Prerequisite 2604504 ANULINANIATEUINIUTENA N5 determinants; international parity
and 2604505 wennsaldnsuantdlau aaa conditions; exchange rate
Asusnivlsuing asdsayiius | forecasting; international financial
vudnsuanilauduasisnvdssine | markets; foreign exchange and
wazansinantie interest rate derivatives.
2604636 1.5 ANTUIWITNTTIULIAINTUINLNG Financial management in
AsugsAalan AIIANITANULREIANNTATY multinational corporations; foreign

Global Business Finance

uanuldau msasnulunay

exchange risk management;




Credits A1asunes1a32in Course Description
Co-requisite 2604635 nannInesznIvlssing nmsiavinvy | international portfolio investment;
aunuuaylasenisaanulusivilssine | international capital budgeting and
LREAUNULIUNY NTITANNUNIU cost of capital; fund raising from
aa1aNUsEUIvUsEnA AMsIauIldu | international capital markets;
Wan1sAITEUIUsEInE NsAIuAN | international trade financing;
NN UADIUTENUINUA financial controls for multinational
corporations.
2604641 1.5 Wdasualas un1sInn1sN1sSu Contemporary issues in financial
fuuunnisdu LAZRAIUUNITHEY management and financial
Seminar in Finance institutions.
Prerequisite 2604504
and 2604505
2604645 1.5 UNUINUATANUF A YUDIARA Roles and importance of financial
ARIANITLIU ATEY ATIRlTELANAAIRATA markets; classification of financial
Financial Markets NTWNU UNUINUDIFTUIAITARILAY markets; roles of the central bank
Prerequisite 2604504 WHENUAAY YNNI and regulators; roles of interest
and 2604505 aanide AsszaunuruaaIAasIas | rates; fund raising from debt
niuLazaT&1ITNU ununnaadsganu | market and equity market; roles of
N33 Y financial institutions.
2604646 5 1.5 Asilszanaanusiagnislddu ans Assessment of financing needs;
NRENENITHUTURY UsgiflusunudunuLarn1svin cost of capital estimation and
Advanced Financial Juilszanaduny wuudnaasns capital budgeting; weighted
Strategy Usziluyamuuudunuiunuads average cost of capital model;
Prerequisite 2604504 f291nln wuudiaasnsusediu adjusted present value model;
and 2604505 yartaytiudiuilge nmsda&ulanne | corporate financial decisions and
NI UGINALRLURAAANG firm value.
2604649 1.5 AMNWTINUDILTUNUNIURINY AT Overview of venture capital;
WUNUTINAINY FansuasdsuiiuyamAanistuig management and valuation of
VENTURE CAPITAL wsn13u ARTANTRINY TATIRNY startups; investment mechanisms;
Prerequisite 2604504 FeUaNINRINU ARLNEAITAAUANT valuation of startups; structure of
and 2604505 AINU contracts in venture capital; exit
strategies.
2604650 1.5 ununaavihauznstdu nsaadula | Roles of the treasury department;
N5UTUITLIU AuNITIAMILTIUNY AsU3sduda | financing decisions; cash
Treasury Management ASUEWISIUNUUYULIEY ANSUSWIS | management; working capital
ANULFEIANYRAINAIA NITUTWT management; market risk
ANULFLINAFAINAFDY NITUTMT management; liquidity risk
ANULREIANNLATAR NITUTUITLIU management; credit risk
WUUFIUFUE management; centralized treasury
management.
2604651 1.5 nagnsuasilRIaaauang1ndu Project investment strategies and
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Design and Feasibility
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and 2604505
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external factors; project
development process and feasibility
studies; cost and benefit analysis;
project appraisal; investment
decisions under uncertainty;
feasibility study reports; project
monitoring.

Iz dannaunisaaia (Marketing)




Credits A1asunes1a32in Course Description
2605610 1.5 asiszanduinAauayisnisatunns | Application of marketing
AREYNENITORIA NIRRT NRLNENTARIALNA management concepts and
Marketing Strategy anulatlsaulunsuaeiiu - Asys methods; marketing strategies for
Prerequisite 2605512 zmmmu‘ma’mmsmmmnuuu’mau competitive advantage; integration
2I55AA of marketing function with other
business functions.
2605612 1.5 unuInuazANdIAfyaaIn1siasdns | Roles and importance of Integrated
ANTRARTANTARALLL ANTARIALUUYTUINTT IATWwIadan | Marketing Communications; internal
YN aMalunazarauanuadn1sdadns and external environments of
Integrated Marketing ATARALLUYTUINTT Uszianuag Integrated Marketing
Communications msﬁam;msmmmu,fum.ulsm'm']s na | Communications; types of
qmﬁmsﬁamsmsmmmwnus;umws Integrated Marketing
ANTIIUKNULRZATAILANAITRART Communications; Integrated
NIARAIALUUUTUINT NTIARTT Marketing Communications
suilsznawazasindsednénauay | strategies; planning and control of
ANTRARITANTARIAULUYTUIANT Integrated Marketing
Communications; allocating budget
and measurement of the Integrated
Marketing Communications
effectiveness.
2605617 1.5 fieny unum wagaNuadguadwu | Definition, roles and importance of
ATIANITUUTUG SUA ANUUANETIITENINAITAAIAAY | brand; differences between
Brand Management ANTVITLUTUS AILUULUTURAATH marketing and branding; models of
avAlsznauAaILLTUR N5 brand equity; brand elements;
sunidLuTusiuasyAdnAIWaIWY | brand positioning and brand
susl Msiainuauususania personality; measuring sources of
brand equity.
2605618 1.5 flenuuavanudAyuadndnsioueinid | Definition and importance of
ATWRIU AR Aeuaiiidl uianssu dszinnuasuinnssu innovative products; types of
uinnssu AszUASWRINKNAN A YiNd innovation; innovative product
Innovative Product uinnssu dyanfinasanis development process; determinants
Development wwinsEAEHAnSUTIiiuTanssH of innovative product diffusion.
Prerequisite 2605512 i}
2605619 1.5 UNINULAzANUEIAYURINITAYIAT | Roles and importance of pricing;
ARENTNITONIIAT NORLATHEARATNITAYIIAT AU | economic theory of pricing;
Pricing Strategy fiavitiuuavalavdnasan demand elasticity on price;
Prerequisite 2605512 avAlsznauuaynA daaid components of price; determinants
WAAITVUADAITAYIIAT ATTUIUTS of pricing; pricing process; pricing
6951A7 38A5A95IAT NTRBLRUAY methods; responding to
ganstddsundassimiuavaunag competitors’ price changes.
2605628 1.5 ANUNUNE FNBAE LazUsyianuad Meanings, characteristics and types
AREYNTNITORNALINNS ANTUTANT MTItATEdaginenIsg of services; service gap analysis;
Service Marketing U315 AHulseaun1snarnuadgsna marketing mix for service
Strategy U3N15 NRENBLUTUALFNNST businesses; service brand strategy.
Prerequisite 2605512
2605629 1.5 UNUINADINTARIATAN NANTZNU Roles of global marketing; impacts
AsaaInlan 2a9EMWLIARANNIILATEEAR §9Au | of economic, social, political, legal
Global Marketing AsLiiay nguune uariausssunisiaa | and cultural environments on global
Prerequisite 2605512 A5IANITNITAANATAN TUuAaUUDY marketing management; steps in
Asaadularinnsaaialaniaznns global marketing decisions and
1NAAIATAN WARNTIUFHUSTAALIN global market entry; cross cultural
Jauusssn msandulatamdusiu consumer behavior; marketing mix
dszaunsaaralunainian decisions in global market.
2605636 1.5 UnINURrANUAY UL AR Roles and importance of

gV a

MR UITAALTIAN

Consumer Insight
Analysis
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consumers; stimulus and response
theory; model of consumers’
complex decision making;




Credits A1asunes1a32in Course Description
Prerequisite 2605512 VTﬁuﬂﬁuazmaﬂﬁm&uﬂaaﬁﬁumﬁ motivation; perception; personality;
Hadneuiaiuassy duniedoa learning; attitudes and changing of
AsauAPLARYARUEAITITINAGA attitudes; cultural factors; social
AszuuNIRadulanaguInm class; family and reference groups
affecting consumer decision making
process.
2605637 1.5 tadnengq NidnEwasanadinssu Factors affecting consumer
nsaanLULNaRNTI HU3TNA NNTAALLULRILINIG behavior; designing marketing
Huslnm nMseaIALIENITRaUdUaduadgnml | stimuli and customer’s responses.
Consumer Behavior
Design
Prerequisite 2605512
and Co-requisite 2605636
2605690 1.5 Asafdsaiidaniusianinig Discussion of contemporary topics

fuuurnseaia
Seminar in Marketing
Prerequisite 2605512

AR

in marketing.




